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MARKETING FOR SMALL BUSINESSES & ENTREPRENEURS

Sign up for our Do-It-Yourself 
Small Business Marketing &  

get unlimited lifetime ultimate access!

We are in beta-testing now but 
will be launching in April 2010!

http://membership.marketingartfully.com

Social Networking Videos
How to Set Up a Web 2.0 Backlink Machine

Small Business Marketing How-Tos Delivered Monthly 
to your Inbox!

Custom Webinars available only to Ultimate Members!
just $149 for lifetime access

Offer good until February 28, 2010
does not include blog and social networking setup
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Introduction:
Is Your Blog “Open for Business?”

We are going to cover A LOT of information today about how you set up your website, what your goals are and 
how to get more traffic! Let’s get going....

What is the difference between a blog and website?
•	 Push versus pull
•	 Individual HTML pages
•	 Free versus Paid 

Is your blog setup to bring you business? Many small business owners are not perfectly clear on what they are 
selling. The three squares help!

Three Squares

If you could do just one thing a day, all day for the rest of your life what would it be?

If you could do just one thing a day, all day for the rest of your life what would it be?

If you could do just one thing a day, all day for the rest of your life what would it be?

Bad marketing is DANGEROUS! If you don’t know what you are going to be doing with all of the business you 
generate then you could wind up working on an awful lot on things you hate.
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Notice that the hyperlink is NOT to 
Deb Ward’s name but to the phrase 
“Dunedin Realtor” which is one of 
the keywords she is trying to rank 
well for!

Your Blog (or website) needs a focus to succeed - What are your three keywords? This is the screaming success 
or dismal failure part so pay attention! Blogging is like Christmas...:)

Keyword 1: 								      

Keyword 2: 								      

Keyword 3: 								      

What ACTION are you trying to get your visitors to do through your online marketing efforts?  
		
			   c  Generate phone calls		  c  Generate walk-ins
	
			   c  Generate website traffic		 c  Advertise Events (sales, workshops, online)

			   c  Grow relationships		  c  Grow database

Can you tell that as soon as someone comes to your site?

How Can  You Generate Traffic To Your Site?

						      	 						      	

						      	 						      	

						      	 						      	

						      	 						      	

						      	 						      	

						      	 						      	

						      	 						      	

						      	 						      	

Make your backlinks count!


