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= Roadmap

AEffective branding: @&hat it is
A Personal vs. business brandi@

A Accidental branding and intentional branding®

A How accidental branding can backfire, costing you dea€ly

A The 5 key components of an irresistible brand identit

A How to leverage your brand into a social media strategy that
works for your business



— Are you ready?

A Close your eyes
3

A Imagine you are incredibly r 9
successful |

A Imagine the whole world
knows who you are and
what you doé

How does that make you feel?
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= Who are you?
A How do people remember you?

A How do they know who you are?

A Are you what you think you are?
OR

Are you how OTHERS experience you?



for iIdentification
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What is a brand?

Shorthand
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=  What s your favorite brand?

A Why?

A What do you like about the brand?

A What words do you associate with it?

A How do you remember it? Recognize it?

A What does the brand stand for? And do
you consistently experience that?



Value
A Experience
A Inspiration
A Resource
A Favorite
A Reference

A See

A Hear
A Touch
A Taste
A Smell




Passion, Visibility, and
Branding
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=5 Effective Branding

A What are your talents and strengths?
A What are the strengths of your business?

A What inspires you?
A What value do you think your business delivers?

A What experience do you think people have of you?
A Of your business?

A What experience do you want them toave?

How do YOU want YOUR business to be remembered?



Know Your Impact

A Friends

A Coworkers

A Family

A Acquaintances
A Strangers

Strengths, weaknesses,
count on, summary words
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Good, Bad, and the Ugly
Ceatols

A Focused vs. vague

A Consistent vs. spotty

A Complete vs. just a logo
A Experience vs. facade
A Value is obvious vs. description
A Ah hah! vs. Huh?




Boggled Branding

A Accidental (vs.
Intentional )

I The video store

I The online course

I The multiple business
pitfall

I Guilt by association




&~ Where will your brand go?
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Personal vs. Business

A Branding yourself

A Branding your
business

A Branding yourself
In your branded
business !




. Inspiring

5 Key components of
irresistible brands

. Focused => singleminded

. Create a consistent experience
. Multi -sensory

. Deliver on their promise



Begl nni ng
A What is the key word you want

to evoke with your branding?

A What tone do you want to
convey?

A What impression do you want
to have remembered?

A What experience do you want
to help recall?
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& Social Media nHere | comel!

A Facebook wall entry: 12 sentences
A Twitter: 140 characters

A Blog: 4 -5 paragraphs

A YouTube: 1 -3 minutes

What will you write when you face the
proverbial blank page?
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& Social Media Branding

A Cohesive and reflective of your
value

A Image: personable, professional

A Platform: where is your community?

A Role: Resource? Inspirer? Coach?
Teacher? Critic? Connector?

A Content: Carries your value



